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Factors that atfect outcomes
(quantitative analysis)

IVIost measure pass

Adding a new rail component may decrease
1kelthood of success

;ommunities with high percentage of elderly are
are likely to approve measures

@ommunities with lower sales tax rates are more
HlKEly approve measure

WI@te notable for LACK of significant predicting
leors




Quantitative variables are poor predictors of
success or failure




Factors that affect outcomes
(Case study data)

Based on in-depth analyses of ten elections with a
rail component, 1997-2000




1. Perception of traffic
congestion “crisis”

Description: voters percelve a traffic congestion
“crisis” such that it is a high priority

Rationale: provides motivation for many voters
Evaluation: Excellent data fit; failed to predict

@uicome in one community. Necessary, but not
Sutticient?




2. Support of business
community

ay help rally employees of some
QUSINesSes

ehlloiguties). Necessary, but not sufficient?




3. Support/leadership by key
elected official(s)

Rt not sufficient?




Description: fundraising near or over $1
million for campaign

Salt Lake City had public funds for
gatication campaign)







6. Enthusiastic support from
environmental groups

= Description: local environmental groups
endorse and/or campaign for measure

& Rationale: provides legitimacy and cue for
Some voters.

mREvaluation: Data fit mixed (most
Igns have this, but not all succeed).




gansportation package too expensive.







9. Benetits distributed
throughout area

S@lme cases sufficient?







11. Extension of existing rail
project




12. Lack of problems with
existing transit system

Wiith beleaguered transit systems often fail
[ERESS measures.




13. General or congressional
election




14. Consultant with initiative
campaign experience




Description: use both media to target
selected and general audiences

E\/aw: Excellent data fit. May not
GMErCome negative transit agency publicity.




Description: opposition is disorganized,
unfunded, or nonexistent.

glbiguties). Effective opposition is not
felle, nowever.




Profile of a successful

campaign

M Perception of traffic = M Multimodal proposal
congestion crisis = M Benefits broadly
M Support from business distributed in area
community = M Lack of existing transit

support by key elected system Issues

Icial(s) = [ Direct Mail + TV ads
MiEundraising > $1 = o Experienced consultant

aillion




